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The European soft drinks sector acknowledges the need to give particular care to marketing and advertising practices to children by making
proportionate commitments. This is reflected in the transparent and effective implementation of our robust Responsible Marketing Code of
Conduct, which we have regularly updated since 2006 to respond to societal expectations and an evolving media landscape.

OUR COMMITMENT

Our sector does not market or advertise any soft drinks to children under 13 across all media when at least 30% of the audience is composed
of children. This commitment recognises that parents and caregivers wish to retain responsibility for what their children eat and drink.

OUR PROGRESS

UNESDA corporate members achieve high rates of compliance regarding the UNESDA marketing and advertising commitment, as
demonstrated in the 2025 and 2022 audits carried out by the independent marketing and media consultancy Ebiquity (television) and the
European Advertising Standards Alliance (websites, social media and influencers):
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UNESDA is committed to continuing work towards compliance of its marketing and advertising commitment.
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Check out our latest progress report
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OURJOURNEY SO FAR

Scroll the timeline to see the full journey

UNESDA further strengthened its
commitment not to market or
advertise any soft drinks to children
across all media by:

- extending the commitment from
children under 12 to children under 13;
- lowering the audience threshold to
30% so that in practice fewer children
will be directly exposed to advertising
for any soft drinks;

- expanding the scope of channels UNESDA extended its advertising
where we will not market or advertise. commitment to include cinemas.

UNESDA extended its advertising
commitment to include the digisphere
and company-owned websites.
UNESDA also tightened the audience
criteria and committed to no
advertising when 35% of the audience
or more was under 12 years of age.

Want to know more about our other commitments?

Exp

Contact us

* ¥
o *
o *
* B Rue du Tréne 14-16
¥ n es Q B-1000 Brussels
LS Soft Drinks Europe L T
+

© Copyright UNESDA 2024 | Privacy Policy

=2 "
EU Register: 56 mail@unesda.eu

UNESDA provides this information site to keep its members and other visitors
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